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Target Plan 2010 2008 2010

2008
2008 9
3
2010

769 5 5 3.9 382
7.4 743 3 1 8.7

70 5 2 14.2 7 5
54.7 9 6 2 49.7
5 2 19.9
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2011
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2010

2011 2012 2013
23,645 30,000 30,000 30,000
RN 37,960 41,000 42,000 45,000
10,186 6,000 7,000 7,000
917 : : :
2,629 3,000 3,000 3,000
1,618 5,000 5,000 5,000
76,955 85,000 87,000 90,000
RN 51,864 51,000 53,000 57,000
67.4% 60.0% 60.9% 63.3%
31,638 38,000 39,000 40,000
41.1% 44.7% 44.8% 44.4%
21,464 32,000 32,000 33,000
27.9% 37.6% 36.8% 36.7%
2010

2011 2012 2013
22,354 24,000 28,000 31,000
RN 36,838 43,000 43,000 44,000
9,867 7,000 7,000 7,000
1,332 . . .
2,570 3,000 3,000 3,000
1,368 3,000 4,000 5,000
74,331 80,000 85,000 90,000
RN 50,173 53,000 54,000 57,000
67.5% 66.3% 63.5% 63.3%
28,356 32,000 35,000 40,000
24.9% 31.3% 31.8% 35.6%
18,493 25,000 28,000 33,000
38.1% 40.0% 32.9% 36.7%
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2010

2011 2012 2013
74,331 80,000 85,000 90,000
7,052 8,100 8,900 9,800
9.5% 10.1% 10.5% 10.9%
6,298 6,500 6,600 6,800
8.5% 8.1% 7.8% 7.6%
753 1,600 2,300 3,000
1.0% 2.0% 2.7% 3.3%
962 1,600 2,300 3,000
1.3% 2.0% 2.7% 3.3%
652 700 1,100 1,600
0.9% 0.9% 1.3% 1.8%
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